
 

 

 

 

 

 

 

We don’t hire people just because they can do a job,  
we hire people because they love the club! 

 
 

Job Description 
Social Media Manager 

 

 



 

About Us 
The Women’s Business Club is a national support network for businesswomen. Our 

mission, vision, and obsession is to connect, support and empower businesswomen 

across the UK. We do this through our three services; Meetups, Masterminds, and our 

Women’s Business Conference & Awards. What we do is simply and effective! 

About The Job 
Although we work very hard we also have a lot of fun. Your role will be hard work as we 

aren’t slackers at the Women’s Business Club but it’s an essential requirement to have 

fun too! 

 

Our golden rule is not to gossip! We abhor gossip in any shape, size or form. No matter 

what you think of any one of our clients, your duty is to keep it to yourself and try to see 

the good in people. When you speak about any one of your fellow team members or 

about one of our clients, you speak highly of them no matter what. This is how we have 

chosen to treat people, not because they deserve it, some really don’t, but because this 

is our ethos. 

About You 

Your primary role is to be passionate about the company and absolutely love what we 

do. This is our number one criteria for any of our team. After that we expect our team 

members to understand the everyone is different and no matter if our clients are sweet 

and lovely or a bit loud and brash, we treat everyone the same and with kindness. You: 

 

- Are passionate about the Women’s Business Club 

- Are a hard worker who goes the extra mile 

- Have an excellent command of the English language 

- Enjoy connecting with people  

 



 

The Role of Social Media  Manager: 

Your primary responsibility is to expand the company's brand presence using social 

media. You will create and implement the marketing strategy to raise brand awareness, 

offer customer support and gain new customers. You are a self-motivated individual 

and a positive team player.  

Activities: 

- Identify trends and insights, and optimise spend and performance based on the 

insights. 

- Plan digital marketing campaigns according to monthly chapters. 

- Create and publish relevant content.  

- Implement a content calendar to manage content and plan specific, timely 

marketing campaigns. 

- Maintain our social media presence across all digital channels. 

- Engage with followers on all social media channels. 

- Convert social media follows to members. 

- Support followers through chat and inbox customer service 

- Manage digital marketing at live events. 

- Measure and report performance of all campaigns, and assess against goals 

(ROI and KPIs). 

- Brainstorm new and creative growth strategies.  

- Collaborate with internal teams to create landing pages and optimise user 

experience 

- Moderate social media groups and pages. 

- Promote events through individual social media messages. 

- Produce a monthly social media report 

- Develop and manage website content 

 

Enjoy the journey, if you are not having fun they will not have fun either. 

 

   

 



 

Your Responsibilities:  

The first responsibility of a Social Media Manager is to develop and implement a social 

media marketing plan. The marketing plan will include the following components and 

should be reviewed no less than every 90 days. 

 

1. One Message 

“Why” is the reason customers buy. A great “why buy here” message is unique to 

our club and is backed up by facts and answers the question, “What’s in it for 

me?”  Our one message is simple: We are here to support you in your 

business. 

 

2. Two Types of Businesswomen 

We focus on helping self-employed women build their businesses or employed 

women to advance in their careers.  

 

3. Three Avatars 

We cannot be all things to all people and so we have chosen three clear avatars 

to focus on. Our avatars are Micro Molly, SME Sally and Corporate Candice.  

 

4. Four Clear Objectives 

4.1. Inform our leads of news and events (marketing team)  

4.2. Engage with our leads (marketing team) 

4.3. Educate our leads with quality content (marketing team) 

4.4. Sell our products and services (sales team) 

 

5. Five Post Types 

1. Image - branded image 

2. Video - 60-second inspiration 

3. Quote - branded text 

4. Share - repost content 

5. Event - share event info  

 

 



 

About the role 

You will work alongside the Creative Director of Women’s Business Club. The 

role will suit someone who already finds themself drawn to social media and 

enjoys spending time on various platforms.  All applicants will be considered. 

 

Benefits: 

- Marketing support 

- Ongoing training 

- Additional warm leads generated by our team 

 

Desired skills and experience: 

- Excellent communication and organizational skills 

- Proven working experience in digital marketing 

- Demonstrable experience leading and managing SEO/SEM, marketing database, 

email, social media, and display advertising campaigns 

- Highly creative with experience in identifying target audiences and devising 

digital campaigns that engage, inform and motivate 

- Experience in optimizing landing pages and user funnels 

- Experience with A/B and multivariate experiments 

- Solid knowledge of website analytics tools 

- Working knowledge of ad serving tools  

- Strong analytical skills and data-driven thinking 

- Up-to-date with the latest trends and best practices in online marketing and 

measurement 

Desirable Experience in the following platforms: 

- Facebook, LinkedIn, Twitter, Instagram 

- Many Chat 

- Google Analytics, Maps, Places 

- Wordpress 

- AdRoll 

- Buffer, RecurPost, Later 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

www.womensbusiness.club 

 


